
Open source technology, declining book sales, search 
engines, and shifting consumer demands are forcing even 
large, established corporations to re-evaluate business 
strategies and seek added value to products. Companies 
like McGraw-Hill, Springer, and Condé Nast use 
MarkLogic to maintain industry leadership and expand 
growth opportunities globally.

MarkLogic is the Enterprise NoSQL database that 
manages all types of data at scale in real time. It 
combines the schemaless, scalable flexibility of a 
NoSQL database with enterprise capabilities like high 
availability, disaster recovery, point-in-time recovery, 
ACID transactions, and role-based security. Whether your 
company delivers research reports to a specific scientific 
community or syndicates a million stories annually, we 
can help you pursue new revenue opportunities, speed 
production time, and reduce overhead costs.

Create Custom Products Quickly

Media companies want to maximize content value by 
reusing existing content in new products and channels, 
generating more revenue streams faster. Since creating 
new content is expensive and time-consuming, content 
reuse is cost-effective and speeds time-to-market. 
MarkLogic is designed for granular access to reusable 
content components, enabling easy assembly into 
custom outputs. These outputs are often sold for a 
premium to further boost revenues.

MarkLogic helps editors and end users build books, 
newsletters, and other publications by snapping 
together content from different sources. Once a final 

Social media, stock trades, e-books, videos, emails, digital photos. 
Big Data is everywhere, challenging media companies with business 
competitiveness and profitability. “Big Data is Real and It is Here,” a 
2012 Unisphere Research survey, states companies are “struggling 
with Big Data” and “do not see traditional enterprise relational 
database systems as up to the task.” What are you doing to keep up 
with the Big Data explosion?

product is assembled from components, MarkLogic’s 
transformation capabilities facilitate real-time delivery 
in multiple output formats to multiple channels.

Customer Example

The American Society of Agronomy (ASA) journals 
spread awareness while generating revenue. Rather than 
requiring customers to purchase entire publications, ASA 
sells individual articles from its journals. ASA also can 
attract new customers with enticing content packages. 
For example, if a customer buys an article about soil pH 
balance, ASA can package it with a 3-month trial to Crops 
& Soils Magazine and/or a related book.

ASA and MarkLogic also collaborated on “Science Pubs,” 
mobile applications for obtaining information on the go. 
Science Pubs opens ASA’s research archives for easy 
searching, purchasing, downloading, and reading of 
content by the article, journal, or book.

Rapidly Find and Retrieve Information

Companies need powerful full-text search capabilities 
to let end users find the information they need quickly. 
Fast, accurate search is required not only to let content 
creators find reusable chunks of information, but also 
to let consumers find the information they want to 
purchase.

Companies rely on MarkLogic’s real-time, universal 
indexes and multi-lingual full-text search to create 
scalable, comprehensive search solutions. Users can run 
precise queries and get fast, accurate results.

Customer Example

IOP Publishing’s international customers expect reliable, 
up-to-date content. To increase efficiency, IOP wanted to 
eliminate the need for copying content fields required by 
its traditional database (the process resulted in multiple 
versions of the same content in different locations). 
Valuable time was lost tracing sources of mismatched 
versions, which affected users dependent on IOP’s 
platform as a vital research tool.
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databases, into liquid assets easily accessible to users. 
The first step was to load all content into a central 
repository. Attempting this with a relational database 
resulted in long, expensive development cycles and 
sub-optimal performance. With MarkLogic, Elsevier 
now quickly builds applications that manage nearly 
40 different content formats. Upon implementation, 
Elsevier CTO David Marques declared, “The majority of 
our time on a project is consumed by deciding exactly 
how content will be used and preparing it for the 
database. With MarkLogic, we’ve cut that time in half.”

Manage Digital Assets

Media companies typically have numerous data silos 
of reusable digital assets, with each silo storing a 
different type of asset (e.g., images, videos, etc.). They 
cannot efficiently search across all silos for specific 
assets. While a central repository of asset metadata 
helps this problem, it is difficult to consolidate the 
different metadata formats into a single, universal 
format.

MarkLogic lets media companies more easily build 
central metadata catalogs of asset metadata. This lets 
users find specific assets across the entire company in 
a single interface. MarkLogic’s ability to load metadata 
“as is,” along with its transformation and enrichment 
capabilities, eliminate the need for universal 
formatting as required by other technologies.

Create Location-Based Services

Media companies want to leverage geographic 
information buried within content. MarkLogic’s 
powerful geospatial query capabilities help you create 
location-based delivery services, resulting in targeted 
content delivery that can be formulated upon where 
users are or where they are looking for content.

Let Content Find Users

Media companies want to deliver information to 
users as soon as it is available. Real-time alerting 
allows users to set up notifications for relevant new 
information. MarkLogic’s full querying capabilities 
ensure precise results, making it easy to monitor 
dynamic information streams by combing through any 
combination of full-text, geospatial, metadata, and 
structured information for highly targeted alerts.

For more information on our company and products, 

please visit our site at www.marklogic.com

IOP Publishing needed to decrease its time to publish. 
With MarkLogic, it completed its content migration 
completely in house, under budget, and on time. 
Not only did it drastically speed queries and reduce 
publication time, but also avoided any downtime and 
system rebuild, which would have been necessary with 
traditional technology.

Customer Example

The American Psychological Association (APA), 
encumbered by traditional technology requiring 
significant development and maintenance effort, 
was challenged with the timely delivery of content to 
users. Publishing times were disappointing: 48 hours to 
prepare, deliver, and post content on websites.

Rather than invest time and resources on minimal 
improvements, APA turned to MarkLogic… and shortly 
thereafter met its goals of quickly getting content to 
customers, delivering sub-second search response 
times, and cutting maintenance and hardware costs. 
The end result is an edge in new business pursuits, and 
a more adept and cost-efficient infrastructure.

Load Content “As Is”

Media companies should not have to reformat 
documents or build universal schemas for content 
uploading and management. Popular document formats 
such as Microsoft Office, HTML, and Adobe PDF should 
be automatically searchable without index or schema 
requirements. Loading content “as is” frees companies 
from the costly, time-consuming standardization of 
content for relational database uploads. Because there 
is no search latency, newly added assets are instantly 
searchable.

MarkLogic simplifies the aggregation of multiple 
content formats, resulting in quickened production, 
reduced cost, and agile operations. This translates 
to faster time-to-market, lower costs, and improved 
flexibility and responsiveness to changing business 
needs.

Customer Example

Elsevier is a leading medical publisher that set out 
to transform its content, scattered across many 
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“ MarkLogic Server lets us establish self-sustaining programs that generate 
new sources of cost recovery and fund future scholarly projects.”

- Mark H. Saunders, Electronic Imprint Manager, University of Virginia Press


